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Quality Control /  Accreditation 

Being competitive on the international market



What to consider ?| What is more important ?
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Main drivers of medical tourism*

Most advanced
technology

Better-quality care for
medically necessary
procedures

Quicker access for
medically necessary
procedures

Lower-cost care for
medically neccessaty
procedures

Lower-cost care for
discretionary procedures
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National | International

Acreditas Global, a division of AAAHC, 

INC. (United States)

Accreditation Canada International (ACI) 

(Canada)

Accreditation Council Canada 

International (Canada)

Joint Commission International (JCI) (United 

States)

Australian Council for Healthcare Standards 

International, or ACHSI (Australia)

Trent Accreditation Scheme

QHA Trent Accreditation, (UK-Europe)

Accreditation of France (La Haute Autorité de 

Santé) France



What you have to do

Accreditation| Health Centers

What you’ve been led to see



Accrediation|



• Healthcare Center     
• Payer   (Insurance )

Case Studies|

Customer Oriented Approach



Case Study– Memorial Hospital



Thank you and we hope you enjoy your stay in İstanbul.
2000 / Turkey as a Medical Tourism Destination ?



International Dept

Memorial Hospital 

16 Centers 
International Offices

Memorial Group

Case Study– Memorial Hospital Years



Location GeoPolitical Situations
EU Advantages

Near Future

Current| TURKEY



CIS ,  North African Countries, GCC and Arabic speaking region. Eastern Europe

2012-2015 Trends | Markets
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CIS ,  North African Countries, GCC and Arabic speaking region. Eastern Europe

2012-2015 Trends | Markets



North African Countries, GCC and Arabic speaking region. Eastern Europe

2016 Trends | Markets



CIS ,  North African Countries, GCC and Arabic speaking region. Eastern Europe

2017 projection | Markets



Opportunities CIS. Eastern Europe

Projections| Romania



• Healthcare Center     

• Payer   (Insurance )

Customer Oriented Approach

Case Studies|



Insurance

Profits Growth Ever-increasing 

bargaining

power on hospitals

Governments

Payers | Future



Coverage| Insurance



T R A N S P A R E N C Y



Partners



Case Study | Eurocross Turkey

24/7 Call Center 

Health, Travel. Roadside.Home

Tech. Infrastructure

Natiowide &  EU netwrok



What it has to offer 

Current Market | Future Market 

What it is now



Location GeoPolitical Situations
EU Advantages

Near Future

Future | Romania



Congratulations!



25.03.2015

Roadside Assistance | Eurocross Turkey

Thank you| Q & A

Pamukkale , Turkey


